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Abstract

The aim of the research was to investigate the relationship
between social health and fashionism, with the mediating
role of need for social feedback in social networks and
addiction to social networks. The research method was
descriptive-correlation and path analysis. The research
population was university students in Tabriz in the year
2023-2024, and among them, 397 students were selected
as a sample by multi-stage cluster sampling. The research
tools included the Social Network Addiction Scale
(SMAS) by Khaja Ahmadi et al (2016), Scale of the need
for social feedback on social networks (NfOSFS) by
Duradoni et al (2023), the social health Scale (SHS) by
Keyes (2004), and the fashion trend scale (FTS) by Amir
Qasmi et al (2015). The data analysis method was path
analysis. According to the results, the model had a good
fit. The findings of the analysis revealed that social health
had a significant and negative direct effect on fashionism
(P<0.01). Moreover, social health exerted a significant
indirect effect on fashionism through two mediating
variables: the need for social feedback and social media
addiction (P<0.001). Additionally, the need for social
feedback emerged as a significant predictor of fashionism
(P<0.001), and also played an effective mediating role
through its influence on social media addiction (P<0.001).
Overall, the results suggest that individuals with lower
levels of social health, due to an increased need for social
feedback, are more vulnerable to social media addiction.
Consequently, they are more likely to be influenced by
fashion-related content and advertising on these
platforms, leading to a stronger tendency toward
fashionism.

Keywords: Social Health, Social Media Addiction,
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